
7 Social Media Secrets that Build Awareness  
in Just a Few Clicks 

 
1. Get on LinkedIn – 1st Page Search Results 

 
• Select key word phrase 
• Include phrase in profile 

o Headline 
o Job titles 
o Job descriptions 
o Specialties 
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2.  Share your message with hundreds of thousands 
 
 

• Write a status update 
• Add a link 
• Click SHARE 
• Click the 2nd SHARE 

button 
• Easily communicate to 

all your groups! – 
thousands of people see 
your update! 
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3. LinkedIn Status Updates 
 
 

 
• Open the weekly 

update from your 
LinkedIn connections 

• Profile changes: 
o View the 

changes and 
send an email 
with comment 

• New connections: 
o View new 

connections 
o Is there a way 

you can help? 
• Groups 

o Visit new 
groups – a 
reason to join? 
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4 and   5    Grow Twitter Followers and the answer to Auto Responders 
 
 

• Profile – remove 
“www” 

• Search for 
leaders in your 
industry 
Follow ALL of•  

• 

il you 
 

• 
 

’T follow 

• f 
 

•  at 

their followers 
You can follow 
up to 2,000 
people (unt
have over 1,900
following you) 
Clean up those 
you follow who
DON
you 
80/20 – 80% o

the time share information
about others.  
Create auto responder
http://socialooph.com 
Auto welcome should be 
conversation – not a sale

• 
s 

pitch i.e. “Hi! How are you?” 
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• Last tweet of the day should include a link to your website. 
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6.  Fit Social Media into your day 

 
 

Put your social media activities on your calendar 
• 10 minutes on Twitter at the beginning and end 

of the day (or at lunch 
• 15 minutes on LinkedIn to answer a question 

or get involved in a group discussion or create 
an event and publish 

• 15 minutes reading blog posts and commenting 
• 20 minutes writing a blog post (if applicable) 

 
 
 

• Set a timer and when the time is up MOVE ON TO 
SOMETHING ELSE 

 
 
 
 
 
 
 
 
 
 

7. Create a Strategy by answering one question 
 
 

What do you want to accomplish with 
social media? 

 
 

 

 
 
Select the social media vehicles and functions that allow you to achieve that goal. 
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